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1. Introduction  

 
During elections, the media plays a critical role in shaping public opinion and creating forums for 

public debate, criticizing policy trends and educating voters on individual candidates, political 

parties, and voter rights. To fulfill this role, it is essential for the media to maintain a neutral and 

objective stance while portraying public affairs, disseminating information about developments 

during the campaign period, and unveiling shortcomings of the political system through unbiased 

contextual analysis of events and opinions.  By informing the electorate about the candidates and 

electoral process, the media plays an essential role in the integrity of the electoral process.   

 

In preparation for Madagascarõs December 3rd 2006 Presidential election, Pact/MSIS, with 

financial and technical support from the National Democratic Institute for International Affairs 

(NDI), carried out this initiative to monitor information diffused through television and radio 

media.  The initiative aimed at assessing the quality of information disseminated by the media to 

educate the Malagasy electorate and assist them in making a well informed decision on election 

day. 

 

The objectives of the 2006 Presidential Election Pact/MSIS Media Monitoring are to: 

 provide a quantitative and qualitative evaluation of the 2006 Presidential Election media 
coverage   

 supply the media, political contestants, citizens, and international community with data to 
assess the objectivity of media in the election process.  

 encourage journalists, editors and media outlet owners to observe standards of balanced 
reporting 

 motivate citizens to better understand the role of the media and advocate for positive 
changes to the media laws 

 

Based on the relevant criteria, including their coverage of politics in Madagascar, the following 
nine media outlets were selected into the media monitoring exercise ð TVM, RNM, RDB, MBS, 
TV Plus, M3TV, Soatalily, FMA, and F Plus.  The monitoring exercise ran for the whole period 
of the official media campaign, from 12 November through to the start of the `media silence` on 
1 December. It focused on the prime time - from 1800 to 000 on the national level and from 
1800 to 2100 for the provincial stations.   
 

Throughout the official campaign period, Pact/MSIS monitored 798 hours of media broadcast 
from 7 television and 2 radio stations 
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Figure 1 Monitors at work within the Media Monitoring Center.  

 
Fourteen official candidates ran for president during the 2006 elections.  The candidates 
included: 
 

 Ravalomanana Marc (Incumbent President) 

 Lahiniriko Jean 

 Ratsirahonana Norbert Lala 

 Ratsiraka Iarovana Roland 

 Razafimahaleo Herizo Jossicher 

 Rakotoniaina Pety 

 Randrianjoary Jules 

 Rajakoba Daniel 

 Andriamanjato Ny Hasina 

 Tsiranana Philippe Madiomanana  

 Razakarimanana Ferdinand 

 Monja Roindefo Zafitsimivalo 

 Rakotonirina Manandafy 
 

The results presented within this report are broken down into ten seperate sections.  The first set 
of results, Section 4 Global Findings, describes common trends shared by two or more of the 
monitored media outlets.  In Section 5 State Media and Section 6 Private Media, there is an individual 
analysis of the nine monitored statoins.   
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2. Methodology 

 
Pact/MSIS used a methodology developed by MEMO 98, a Slovakian NGO that has worked in 
25 countries over the past 8 years to monitor the media during 35 elections and referenda.   
 
Nine journalism students from the University of Antananarivo ð Ankatso were trained by 
MEMO 98 to monitor the broadcasts using specially designed monitoring forms (see annex 8.1 
and 8.2).  The methodology qualitatively and quantitatively analyzes the media content. 
 
Quantitative analysis measures the 
total amount of space and time 
devoted for coverage of selected 
monitored subjects or topics (e.g. 
elections) by the media.  The 
monitors use stopwatches to 
measure the actual time of 
appearance of the presidential 
candidates on camera as well as 
when they are mentioned or quoted 
by someone else.  The monitoring 
also covers all the instances when 
relevant subjects are mentioned by 
someone else indirectly (e.g. by a 

news presenter or political 
opponent).  
 
Qualitative analysis evaluates whether the information about selected monitored subjects is 
positive, negative, or neutral in its content. An evaluation mark is attached to all candidate 
references, which provides information on how was the subject portrayed by the media station.  
The evaluation mark determines whether the subject was presented in positive, negative, or 
neutral light.    
 
To evaluate the positive, negative, or neutral tone, monitors use a scale from 1-5.  Positive is 
marked 1 or 2, neutral 3, and negative 4 or 5.  Within the parameters of this media monitoring 
initiative, media coverage of a presidential candidate is considered positive if it presents a 
candidate, their accomplishments, or campaign activities in favorable terms.  A neutral mark of 3 
is given if the candidate is presented in a matter-of-fact manner, without expression or emotion.  
For example, if a journalist lists the names of the fourteen candidates.  Coverage marked 4 or 5 
indicates the candidate was presented in a negative light.  Usually, this means that negative 
emotions, accusations, or criticisms were broadcast about the candidate.   
 
Each program or segment featuring a presidential candidate is marked direct or indirect.  Direct 
time & speech is defined as when a candidate speaks directly on the camera/microphone.  Most 
of direct time was noticed in the framework of free or paid airtime. Conversely, if a candidate is 
only being referred, quoted or shown, it is defined as indirect time & speech.  
 
Monitors also recorded the type of programming that featured presidential candidates (news, free 
airtime, paid publicity, debates, etc...).  This provides information about how the stations 
designated election coverage.   
 

Figure 2 Media monitor timing a broadcast of  presidential candidate 

Lahiniriko Jean. 
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The information recorded by the monitors is entered into an excel database, which facilitates the 
results analyzes.  This data is analyzed by the time allotted to each candidate, tone of the 
coverage, type of broadcast, and the featured candidate. 
 
Figure 3 : Sample page from the media monitoring database for presidential candidates 

 

 
 
Within the final results, fifteen subjects are monitored.  Since the incumbent President 
Ravalomanana Marc ran for re-election and received media coverage as both a candidate and 
president, the results reflect fifteen different subjects ð the fourteen candidates and the 
incumbent president.  During media coverage of events Ravalomanana Marc was acting in his 
role as president, it is shown as Ravalomanana Marc (President).  During media coverage of 
Ravalomanana Marcõs campaign activities, it is shown as Ravalomanana Marc (Candidate).  This 
is an important distinction as the incumbent President may receive airtime in his role as 
President. 
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3. Legal Framework 

 
 
There are three important documents in Madagascar that form the foundation for a free press 
and promote objective media coverage during elections.  
 
 
 
Constitution of the Republic of Madagascar 
Article 10 of the Malagasy constitution guarantees the freedom of opinion and expression, 
communication, and press.  (Annex 8.3) 
 
Conseil National Electoral (CNE ) Election Law 
CNE election law allots 5 minutes of free airtime on state television and radio to candidates 
every other day during the official campaign period.  (Annex 8.4) 
 
Southern African Development Community Media Guidelines 
The Southern African Development Community (SADC), of which Madagascar is a new 
member, provides a set of media guidelines and principles to ensure the electorate is empowered 
to make an informed choice.   
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4. Global Findings 

 

 State media fulfilled its obligation to provide òfree airtimeó to the presidential candidates. 
 

 Overall there was an absence of the analytical reporting in the television and radio 
broadcast media focused on presidential candidates. Additionally, news coverage devoted 
towards candidates, candidate platforms, and campaign activities were extremely limited. 
Together these circumstances raise questions about the amount of objective information 
provided to voters to make well-informed choices on election day.    

 

 The media in general did not serve as a forum for the exchange of opinions, public 
debate, confrontation, investigation and commentary that would offer the public fully 
informed, analyzed and assessed views of persons and groups seeking elected office. 

 

 News coverage constituted only 3% of all media programming covering the presidential 
candidates.  In comparison, the òfree airtimeó and òpaid timeó made up 95.8% of the 
total coverage of candidates.  The lack of election-related news coverage limited the 
amount of information and analysis provided to voters by the media, as free and paid 
airtime were programs produced directly by the candidates.   

 
Figure 4 : Programming covering presidential candidates in monitored TV and Radio stations 

Special 

Announcement

0.1%
Special Campaign 

News

0.8%

Free time

48.6% Paid time

46.8%

Debates

0.7%

News

3.0%

 
Type of Programming Time 

News  03:49:42 

Free airtime* 61:57:09 

Paid time 59:37:34 

Debates 0:54:52 

Special Campaign News 01:03:25 

Social Announcement 00:06:24 

Total : 126:51:31 
 
* Free time includes state sponsored free airtime on RNM and TVM, as well as, private stations RDB and 
MBS.. 
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 In their news coverage of the candidates and other election-related stories, the monitored 
television and radio stations predominately provided òpositiveó coverage (89.1%).  Only 
8% of the news coverage was òneutraló and 2.9% was ònegativeó.     

 

 Paid and free airtime comprised of 95.8% of media coverage featuring candidates. 
Candidates with financial resources gained an extra advantage due to their ability to 
purchase airtime on television. This gave an advantage to candidates with financial 
resources as both paid and free airtime required funding to produce and/or  broadcast.       

 

 Paid time was dominated by five candidates (93%) ð Marc Ravalomanana (37.6%), 
Razafimahaleo Herizo Jossicher (31.3%), Lahiniriko (8.7%), Ratsirahonana Norbert Lala 
8.3%), and Ratsiraka Iarovana Roland (7.1%).   

 
Figure 5 : Paid airtime by candidate 

Marc 

Ravalomanana

37.6%

Lahiniriko

8.7%
Ratsirahonana 

Norbert Lala

8.3%

Ratsiraka Iarovana 

Roland

7.1%

Razafimahaleo 

Herizo Jossicher

31.3%

Rakotoniaina Pety

0.4%

Randrianjoary 

Jules

0.1%

Monja Roindefo 

Zafitsimivalo

1.0%

Rakotonirina 

Manandafy

3.1%

Ravelomanantsoa 

Razafindrabe Elia

0.3%
Rajakoba Daniel

1.0%

Andriamanjato Ny 

Hasina

1.0%

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

 Media outlets sometimes did not feature or provided very limited coverage of one or 
more candidates.  This is a weakness in educating voters about all candidates.   

Candidate  Time 
Ravalomanana Marc (President) 0:00:00 

Ravalomanana Marc (Candidate) 22:26:53 

Lahiniriko Jean 5:10:15 

Ratsirahonana Norbert Lala 4:57:37 

Ratsiraka Iarovana Roland 4:15:24 

Razafimahaleo Herizo Jossicher 18:39:21 

Rakotoniaina Pety 0:13:39 

Randrianjoary Jules 0:02:28 

Rajakoba Daniel 0:36:33 

Andriamanjato Ny Hasina 0:36:18 

Tsiranana Philippe Madiomanana  0:00:13 

Razakarimanana Ferdinand 0:00:00 

Monja Roindefo Zafitsimivalo 0:37:14 

Rakotonirina Manandafy 1:49:59 

Ravelomanantsoa Razafindrabe Elia 0:09:09 
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5. State Media 

 
The State operated TV and Radio, as required by the election law, each provided 5 minutes of 
free airtime to all registered candidates (who were receiving such airtime every two days).  
Twelve of the fourteen candidates chose to take an advantage of the free airtime allocation.   
 
State media broadcast notable voter education programming developed by CNE and Komity 
Manaramaso Fifidianana/Comit® National dõObservations des Elections (KMF/CNOE ).  These 
programs provided the public with information on their electoral rights and the election process 
 
Except for the òfree airtimeó the state media provided very limited coverage of the candidates 
and their campaign activities. There was almost no information in the news and current affairs 
programmes about the contestantsõ campaigns.   In general, the very marginal coverage of 
candidates and their campaign activities in the public media undermined chances of those 
candidates unable to afford òpaid timeó to campaign in the media It also limited the amount of 
analytical reporting on the candidates and campaign activities.  Subsequently, a significant part of 
the information broadcast by the media was subjective information prepared and provided by 
the candidates themselves.   
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5. 1.  Television Madagascar (TVM) 
 

General Findings: 
 - Fulfilled obligation to provide candidates with free airtime 
 - Very limited news coverage of candidates and campaign activities 
 - Two candidates purchased 81.5% of the paid airtime 
 

 

Data Collected 

Total Time Recorded 114 hours 

Missed Recordings Nov. 12 

 
 

Figure 6 : TVM - Candidate coverage by programming 

Free Airtime      

(Vaovao 

Fifidianana)

49.0%
Paid Time

49.1%

News

1.8%

 
Vaovao Fifidianana is the title for the free airtime programming provided by the state. 

 

Type of Programming Time 

News 00:18:10 

Free Airtime 08:02:24 

Paid Time 08:03:10 

Total Time : 16:23:44 
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5.1.1. TVM Narrative 

 
News and other TVM programmes provided minimal coverage about the presidential candidates.  
In total, 18 minutes and 10 seconds of news time during the monitoring period (20 days) covered 
the presidential candidates, of which 94.5% (17 minutes and 10 seconds) was dedicated to the 
incumbent President Ravalomanana Marc in his role as president.  The coverage of the current 
president mainly focused on national events on the 17th and 18th of November (15 minutes and 
39 seconds).  The remaining 5.5% (~1 minute) of the news coverage was evenly distributed 
between the other 13 presidential candidates. (see 5.1.2) 
 
TVM did not feature any direct speech from candidates in any of the news items.  All reporting 
about the presidential candidates was done indirectly through a reporter. (see 5.1.2) 
 
TVM fulfilled its obligation stipulated by the electoral code to provide òfree airtimeó to 
candidates during the campaign period.  Twelve of the fourteen candidates participated in the 
òfree airtimeó, with some candidates receiving unequal amounts of airtime.  For example, 
Randrianjoary Jules received the maximum free airtime available - 50 minutes, whereas other 
candidates received less of such time, as indicated in section 5.1.3. 
 
Candidates purchased a significant amount of òpaid timeó on TVM (8 hours 03 minutes and 10 
seconds).  òPaid timeó consisted of propaganda commercials and special campaign programming 
(Dokam-pifidianana, Akonõny Fifidianana and Tosa-kevitra).  While in total ten candidates purchased 
paid time, four candidates purchased as much as 92.9% of the total paid time (Razafimahaleo 
Herizo Jossicher, Ravalomanana Marc, Roland Ratsiraka and Jean Lahiniriko). (see 5.1.4) 
 
In a positive development, TVM broadcast voter education programs that were created by the 
CNE and KMF/CNOE to raise the votersõ awareness of their rights and responsibilities.    
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5.1.2. TVM News  

Figure 7 : TVM - News coverage by candidate 

 

Marc 

Ravalomanana 

(Président)

94.5%

 
 

Figure 8 : TVM - News coverage by candidate 
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Candidate  Time 
Ravalomanana Marc (President) 0:17:10 

Ravalomanana Marc (Candidate) 0:00:18 

Lahiniriko Jean 0:00:07 

Ratsirahonana Norbert Lala 0:00:04 

Ratsiraka Iarovana Roland 0:00:04 

Razafimahaleo Herizo Jossicher 0:00:07 

Rakotoniaina Pety 0:00:02 

Randrianjoary Jules 0:00:04 

Rajakoba Daniel 0:00:02 

Andriamanjato Ny Hasina 0:00:02 

Tsiranana Philippe Madiomanana  0:00:02 

Razakarimanana Ferdinand 0:00:02 

Monja Roindefo Zafitsimivalo 0:00:02 

Rakotonirina Manandafy 0:00:02 

Ravelomanantsoa Razafindrabe Elia 0:00:02 

Total : 00:18:10 
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Figure 9 : TVM - News coverage by candidate (direct) 
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Figure 10 : TVM - News coverage by candidate (indirect) 
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 Candidate  Direct 

Time 
Indirect 
Time 

Ravalomanana Marc (President) 0:00:00 0:17:10 

Ravalomanana Marc (Candidate) 0:00:00 0:00:18 

Lahiniriko Jean 0:00:00 0:00:07 

Ratsirahonana Norbert Lala 0:00:00 0:00:04 

Ratsiraka Iarovana Roland 0:00:00 0:00:04 

Razafimahaleo Herizo Jossicher 0:00:00 0:00:07 

Rakotoniaina Pety 0:00:00 0:00:02 

Randrianjoary Jules 0:00:00 0:00:04 

Rajakoba Daniel 0:00:00 0:00:02 

Andriamanjato Ny Hasina 0:00:00 0:00:02 

Tsiranana Philippe Madiomanana  0:00:00 0:00:02 

Razakarimanana Ferdinand 0:00:00 0:00:02 

Monja Roindefo Zafitsimivalo 0:00:00 0:00:02 

Rakotonirina Manandafy 0:00:00 0:00:02 

Ravelomanantsoa Razafindrabe Elia 0:00:00 0:00:02 

Total : 0:00:00 00:18:10 
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5.1.3. TVM Free airtime 

Figure 11 : TVM ð Free airtime by candidate 
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Figure 12 : TVM ð Free airtime by candidate 
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Total Neg. (Party) Total Neg. (Gov't)

Total Neutr. (Party) Total Neutr. (Gov't)

Total Pos. (Party) Total Pos. (Gov't)

 
 Candidate  Time 

Ravalomanana Marc (President) 0:00:00 

Ravalomanana Marc (Candidate) 0:45:10 

Lahiniriko Jean 0:45:45 

Ratsirahonana Norbert Lala 0:44:06 

Ratsiraka Iarovana Roland 0:40:10 

Razafimahaleo Herizo Jossicher 0:45:15 

Rakotoniaina Pety 0:29:19 

Randrianjoary Jules 0:50:00 

Rajakoba Daniel 0:30:46 

Andriamanjato Ny Hasina 0:40:44 

Tsiranana Philippe Madiomanana  0:00:05 

Razakarimanana Ferdinand 0:00:28 

Monja Roindefo Zafitsimivalo 0:34:49 

Rakotonirina Manandafy 0:36:38 

Ravelomanantsoa Razafindrabe Elia 0:39:03 

Total :  08:02:24 
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5.1.4. TVM Paid Tim e 

Figure 13 : TVM - Paid time by candidate 
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Figure 14 : TVM - Paid time by candidate 
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Total Neg. (Party) Total Neg. (Gov't)

Total Neutr. (Party) Total Neutr. (Gov't)

Total Pos. (Party) Total Pos. (Gov't)

 
 Candidate  Time 

Ravalomanana Marc (President) 0:00:00 

Ravalomanana Marc (Candidate) 4:25:09 

Lahiniriko Jean 0:25:12 

Ratsirahonana Norbert Lala 0:05:01 

Ratsiraka Iarovana Roland 0:29:58 

Razafimahaleo Herizo Jossicher 2:08:38 

Rakotoniaina Pety 0:00:01 

Randrianjoary Jules 0:00:00 

Rajakoba Daniel 0:05:01 

Andriamanjato Ny Hasina 0:05:06 

Tsiranana Philippe Madiomanana  0:00:00 

Razakarimanana Ferdinand 0:00:00 

Monja Roindefo Zafitsimivalo 0:05:03 

Rakotonirina Manandafy 0:10:04 

Ravelomanantsoa Razafindrabe Elia 0:03:57 

Total :  08:03:10 
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5. 2.  Radio National Madagascar (RNM) 
 

General Findings: 
 - Fulfilled its obligation to provide candidates with the free airtime 
 - Candidates participated unequally in the free airtime  
 - Very limited news coverage of candidates and campaign activities 
 - Three candidates purchased 86% of the paid airtime 
 

 

Data Collected 

Total Time Recorded 120 hours 

Missed Recordings None 

 
 

Figure 15 : RNM - Candidate coverage by programming 

Free Airtime

33.9%

Paid Time

66.0%

News

0.1%

 
 

Type of Programming Time 

News 00:01:23 

Paid Time 16:59:01 

Free Airtime 08:43:24 

Total Time : 25:43:48 
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5.2.1. RNM Narrative  

 
Similar to TVM, RNM also devoted very little attention to the campaign in its news and current 
affairs programmes. Its news coverage of candidates amounted only to 1 minute and 23 over the 
20 day campaign period.  The news coverage was evenly distributed between all the candidates.  
(see 0) 
 
TVM did not feature any direct speech from candidates in any of the news items.  All reporting 
about the presidential candidates was done indirectly through a reporter. (see 5.2.2) 
 
RNM fulfilled its obligation as set forth by the electoral code to provide òfree airtimeó to 
presidential candidates during the campaign period.  Twelve of the fourteen candidates 
participated in the òfree airtimeó.  The amount of òfree airtimeó used by each candidate was 
unequal. For example, Rakotoniana Pety received 21 minutes and 58 seconds and Ravalomanana 
Marc received 1 hour 2 minutes and 11 seconds.  (see 5.2.3)     
 
òPaid timeó consisted of 16 hours and 59 minutes, including paid publicity (03:45:13) and the 
RNM talk show Savaravina (13:13:48).  This time was purchased by seven candidates, of which 
three candidates purchased 90.5% of the time - Marc Ravalomanana (44.9%), Jean Lahiniriko 
(23.7%), and Razafimahaleo Herizo Jossicher (21.9%). (see 5.2.4)  
 
In a positive development, RNM also broadcast extensive electoral education programs.  These 
programmes were created by the CNE and KMF/CNOE to raise voter awareness of their rights 
and responsibilities.    
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5.2.2. RNM News  

Figure 16 : RNM - News coverage by candidate 
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Figure 17 : RNM - News coverage by candidate 
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Total Neutr. (Party) Total Neutr. (Gov't)

Total Pos. (Party) Total Pos. (Gov't)

 

Candidate  Time 
Ravalomanana Marc (President) 0:00:11 

Ravalomanana Marc (Candidate) 0:00:23 

Lahiniriko Jean 0:00:05 

Ratsirahonana Norbert Lala 0:00:06 

Ratsiraka Iarovana Roland 0:00:05 

Razafimahaleo Herizo Jossicher 0:00:07 

Rakotoniaina Pety 0:00:06 

Randrianjoary Jules 0:00:06 

Rajakoba Daniel 0:00:01 

Andriamanjato Ny Hasina 0:00:04 

Tsiranana Philippe Madiomanana  0:00:00 

Razakarimanana Ferdinand 0:00:00 

Monja Roindefo Zafitsimivalo 0:00:02 

Rakotonirina Manandafy 0:00:04 

Ravelomanantsoa Razafindrabe Elia 0:00:03 

Total : 00:01:23 
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Figure 18 : RNM - News coverage by candidate (direct) 

0:00:00

2:24:00

4:48:00

7:12:00

9:36:00

12:00:00

14:24:00

16:48:00

19:12:00

21:36:00

24:00:00

R
a
v
a
lo

m
a
n

a
n

a

M
a
rc

L
a
h

in
ir
ik

o
 J

e
a
n

R
a
ts

ir
a
h

o
n

a
n

a

N
o

rb
e
rt

 L
a
la

R
a
ts

ir
a
k
a
 I

a
ro

v
a
n

a

R
o

la
n

d

R
a
za

fi
m

a
h

a
le

o

H
e
ri
zo

 J
o

ss
ic

h
e
r

R
a
k
o

to
n

ia
in

a
 P

e
ty

R
a
n

d
ri
a
n

jo
a
ry

J
u

le
s

R
a
ja

k
o

b
a
 D

a
n

ie
l

A
n

d
ri
a
m

a
n

ja
to

 N
y

H
a
si

n
a

T
si

ra
n

a
n

a
 P

h
ili

p
p

e

M
a
d

io
m

a
n

a
n

a

R
a
za

k
a
ri
m

a
n

a
n

a

F
e
rd

in
a
n

d

M
o

n
ja

 R
o

in
d

e
fo

Z
a
fi
ts

im
iv

a
lo

R
a
k
o

to
n

ir
in

a

M
a
n

a
n

d
a
fy

R
a
v
e
lo

m
a
n

a
n

ts
o

a

R
a
za

fi
n

d
ra

b
e
 E

lia

Neg. Direct Neutr. Direct Pos. Direct

 
 

Figure 19 : RNM - News coverage by candidate (indirect) 
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Candidate  Direct 

Time 
Indirect 
Time 

Ravalomanana Marc (President) 0:00:00 0:00:11 

Ravalomanana Marc (Candidate) 0:00:00 0:00:23 

Lahiniriko Jean 0:00:00 0:00:05 

Ratsirahonana Norbert Lala 0:00:00 0:00:06 

Ratsiraka Iarovana Roland 0:00:00 0:00:05 

Razafimahaleo Herizo Jossicher 0:00:00 0:00:07 

Rakotoniaina Pety 0:00:00 0:00:06 

Randrianjoary Jules 0:00:00 0:00:06 

Rajakoba Daniel 0:00:00 0:00:01 

Andriamanjato Ny Hasina 0:00:00 0:00:04 

Tsiranana Philippe Madiomanana  0:00:00 0:00:00 

Razakarimanana Ferdinand 0:00:00 0:00:00 

Monja Roindefo Zafitsimivalo 0:00:00 0:00:02 

Rakotonirina Manandafy 0:00:00 0:00:04 

Ravelomanantsoa Razafindrabe Elia 0:00:00 0:00:03 

Total :  0:00:00 0:01:23 
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5.2.3. RNM Free Airtime 

Figure 20 : RNM ð Free airtime by candidate 
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Figure 21 : RNM ð Free airtime by candidate 
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Total Neg. (Party) Total Neg. (Gov't)

Total Neutr. (Party) Total Neutr. (Gov't)

Total Pos. (Party) Total Pos. (Gov't)

 
 Candidate  Time 

Ravalomanana Marc (President) 0:00:00 

Ravalomanana Marc (Candidate) 1:02:11 

Lahiniriko Jean 0:50:26 

Ratsirahonana Norbert Lala 0:46:22 

Ratsiraka Iarovana Roland 0:40:38 

Razafimahaleo Herizo Jossicher 0:54:56 

Rakotoniaina Pety 0:21:58 

Randrianjoary Jules 0:48:48 

Rajakoba Daniel 0:24:45 

Andriamanjato Ny Hasina 0:42:33 

Tsiranana Philippe Madiomanana  0:00:01 

Razakarimanana Ferdinand 0:00:01 

Monja Roindefo Zafitsimivalo 0:37:29 

Rakotonirina Manandafy 0:48:57 

Ravelomanantsoa Razafindrabe Elia 0:44:19 

Total :  08:43:24 
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5.2.4. RNM Paid Time 

Figure 22 : RNM - Paid time by candidate 
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Figure 23 : RNM - Paid time by candidate 
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Total Neg. (Party) Total Neg. (Gov't)

Total Neutr. (Party) Total Neutr. (Gov't)

Total Pos. (Party) Total Pos. (Gov't)  
 Candidate  Time 

Ravalomanana Marc (President) 0:00:00 

Ravalomanana Marc (Candidate) 7:37:49 

Lahiniriko Jean 4:01:48 

Ratsirahonana Norbert Lala 0:30:10 

Ratsiraka Iarovana Roland 0:02:02 

Razafimahaleo Herizo Jossicher 3:43:30 

Rakotoniaina Pety 0:00:00 

Randrianjoary Jules 0:00:00 

Rajakoba Daniel 0:31:30 

Andriamanjato Ny Hasina 0:00:00 

Tsiranana Philippe Madiomanana  0:00:00 

Razakarimanana Ferdinand 0:00:00 

Monja Roindefo Zafitsimivalo 0:32:11 

Rakotonirina Manandafy 0:00:01 

Ravelomanantsoa Razafindrabe Elia 0:00:00 

Total :  16:59:01 
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6. Private Media 

 
Private media provided diverse coverage of candidates, including paid advertisement, free 
airtime, debates, and news.  Coverage of candidates within the broadcasts varied greatly.  For 
example, one private outlet devoted 89.3% of the news broadcast exclusively to one candidate, 
while another station devoted 76% of the news broadcast to six different candidates. 
 
Similar to the state media, most private media lacked analytical coverage of the candidates as well 
as coverage of their campaign activities.   
 
Two private stations, MBS and Radio Don Bosco (RDB), provided extensive free airtime - 29 
hours 38 minutes 8 seconds and 2 hours 40 minutes 32 seconds, respectively.  RDB free airtime 
featured nine different candidates, while MBS focused only on one candidate.   
 
Three of the seven private stations only featured one or two candidates in their news coverage 
during the campaign period (MBS, F Plus, and TV Soatalily).   
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6. 1.  Madagascar Broadcasting System (MBS) 
 

General Findings: 
 - News coverage did not provide balanced coverage of all candidates  
 - Special election programmes were broadcast exclusively for Ravalomanana 
Marc 
 

 

Data Collected 

Total time recorded 114 

Missed Recordings Nov. 12 

 
 

Figure 24 : MBS - Candidate coverage by programming 

Free Airtime

96.9%

News

3.1%

 
 

Type of Programming Time 

News 00:58:43 

Free Airtime 29:38:08 

Total Time : 30:36:51 
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6.1.1. MBS Narrative 

 
MBS, the only private station with nationwide coverage, provided extensive coverage for 
President Ravalomanana Marc in its news and special campaign programmes (Fito Anabo Iray and 
Akonõny Fampielezan-Kevitra)and also in its free airtime allocation. .   
 
Out of the 58 minutes 43 seconds of the news coverage, Ravalomanana Marc received 51 
minutes 13 seconds (89.3%) both in his capacity as a candidate (62.9%) and as president (26.4%).  
This coverage was predominately positive.  Other candidates combined received a total of seven 
minutes and 30 seconds, of which 56 seconds was negative in tone.  (see 6.1.2)  
 
Out of the total 19 minutes 44 seconds of MBS news coverage devoted to Ravalomanana Marc,  
as much as 19 minutes 28 seconds was given for the direct time.  (see 0) 
 
òFree airtimeó on MBS featured campaign commercials and two special campaign programs Fito 
Anabo Iray and Akonõny Fampielezan-kevitra.  These programs were exclusively dedicated to 
Ravalomanana Marc.  In total, the incumbent president received 22 hours 14 minutes 47 seconds 
from Akonõny Fampielezan-kevitra, 33 minutes 26 seconds from Fito Anabo Iray and 6 hours 49 
minutes 55 seconds of campaign commercials.  These programs were not clearly marked if they 
were free or paid programming.  (see 6.1.3)   
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6.1.2. MBS News 

Figure 25 : MBS - News coverage by candidate 

Marc 

Ravalomanana 

(Candidate)
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Marc 
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(President)
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Figure 26 : MBS - News coverage by candidate 
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Total Neg. (Party) Total Neg. (Gov't)

Total Neutr. (Party) Total Neutr. (Gov't)

Total Pos. (Party) Total Pos. (Gov't)

 
 

Candidate  Time 
Ravalomanana Marc (President) 0:15:08 

Ravalomanana Marc (Candidate) 0:36:05 

Lahiniriko Jean 0:00:21 

Ratsirahonana Norbert Lala 0:00:04 

Ratsiraka Iarovana Roland 0:00:15 

Razafimahaleo Herizo Jossicher 0:00:47 

Rakotoniaina Pety 0:00:27 

Randrianjoary Jules 0:00:05 

Rajakoba Daniel 0:00:53 

Andriamanjato Ny Hasina 0:01:36 

Tsiranana Philippe Madiomanana  0:00:05 

Razakarimanana Ferdinand 0:00:42 

Monja Roindefo Zafitsimivalo 0:00:06 

Rakotonirina Manandafy 0:00:14 

Ravelomanantsoa Razafindrabe Elia 0:00:36 

Total : 00:58:43 
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Figure 27 : MBS - News coverage by candidate (direct) 
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Figure 28 : MBS - News coverage by candidate (indirect) 

0:00:00

0:07:12

0:14:24

0:21:36

0:28:48

0:36:00

R
a
v
a
lo

m
a
n

a
n

a

M
a
rc

L
a
h

in
ir
ik

o
 J

e
a
n

R
a
ts

ir
a
h

o
n

a
n

a

N
o

rb
e
rt

 L
a
la

R
a
ts

ir
a
k
a
 I

a
ro

v
a
n

a

R
o

la
n

d

R
a
za

fi
m

a
h

a
le

o

H
e
ri
zo

 J
o

ss
ic

h
e
r

R
a
k
o

to
n

ia
in

a
 P

e
ty

R
a
n

d
ri
a
n

jo
a
ry

J
u

le
s

R
a
ja

k
o

b
a
 D

a
n

ie
l

A
n

d
ri
a
m

a
n

ja
to

 N
y

H
a
si

n
a

T
si

ra
n

a
n

a
 P

h
ili

p
p

e

M
a
d

io
m

a
n

a
n

a

R
a
za

k
a
ri
m

a
n

a
n

a

F
e
rd

in
a
n

d

M
o

n
ja

 R
o

in
d

e
fo

Z
a
fi
ts

im
iv

a
lo

R
a
k
o

to
n

ir
in

a

M
a
n

a
n

d
a
fy

R
a
v
e
lo

m
a
n

a
n

ts
o

a

R
a
za

fi
n

d
ra

b
e
 E

lia

Neg. Indirect Neutr. Indirect Pos. Indirect

 
 

Candidate  Direct 
Time 

Indirect 
Time 

Ravalomanana Marc (President) 0:07:21 0:07:47 

Ravalomanana Marc (Candidate) 0:12:07 0:23:58 

Lahiniriko Jean 0:00:00 0:00:21 

Ratsirahonana Norbert Lala 0:00:00 0:00:04 

Ratsiraka Iarovana Roland 0:00:00 0:00:15 

Razafimahaleo Herizo Jossicher 0:00:00 0:00:47 

Rakotoniaina Pety 0:00:00 0:00:27 

Randrianjoary Jules 0:00:00 0:00:05 

Rajakoba Daniel 0:00:00 0:00:53 

Andriamanjato Ny Hasina 0:00:16 0:01:20 

Tsiranana Philippe Madiomanana  0:00:00 0:00:05 

Razakarimanana Ferdinand 0:00:00 0:00:42 

Monja Roindefo Zafitsimivalo 0:00:00 0:00:06 

Rakotonirina Manandafy 0:00:00 0:00:14 

Ravelomanantsoa Razafindrabe Elia 0:00:00 0:00:36 

Total :  0:19:44 0:37:40 



Final Version 

2006 Presidential Election Media Monitoring Final Report  Page 29 

 
6.1.3. MBS Free airtime 

Figure 29 : MBS ð Free airtime by candidate 

Marc 

Ravalomanana 

(Candidate)

100.0%  
 

Figure 30 : MBS ð Free airtime by candidate 
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Total Neg. (Party) Total Neg. (Gov't)

Total Neutr. (Party) Total Neutr. (Gov't)

Total Pos. (Party) Total Pos. (Gov't)

 
 Candidate  Time 

Ravalomanana Marc (President) 0:00:00 

Ravalomanana Marc (Candidate) 29:38:04 

Lahiniriko Jean 0:00:00 

Ratsirahonana Norbert Lala 0:00:00 

Ratsiraka Iarovana Roland 0:00:00 

Razafimahaleo Herizo Jossicher 0:00:04 

Rakotoniaina Pety 0:00:00 

Randrianjoary Jules 0:00:00 

Rajakoba Daniel 0:00:00 

Andriamanjato Ny Hasina 0:00:00 

Tsiranana Philippe Madiomanana  0:00:00 

Razakarimanana Ferdinand 0:00:00 

Monja Roindefo Zafitsimivalo 0:00:00 

Rakotonirina Manandafy 0:00:00 

Ravelomanantsoa Razafindrabe Elia 0:00:00 

Total : 29:38:08 




